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CONFERENCE CALL Q2 2023 M©

Positive business momentum drives strong sequential growth
and healthy margins in Q2

E— T

Reported revenues up 6% YoY and organic revenues down 2%
to SEKm 1,458 YoY but up 9% sequentially from Q1 with 4/5
studios growing from Q1

Word games, with standout performer Word Search, continue
to deliver strong performance in Q2 and Bloons TD6 performs
well following major update and Steam sale. BTD 6 also
launched on Netflix with positive early metrics.

Continued positive momentum for the Strategy & Simulation
franchise. Revenues up 10% sequentially at constant
currencies and up YoY in June

Adj. EBITDA of SEKm 397 with an adj. EBITDA margin of 27%
and cash conversion of 53% in Q2
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Reported revenues up 6% and organic revenues down 2% YoY but up if
adjusting for the PlaySimple platform incentive bonus in 2022

Reported revenue, SEKm Reported revenue, SEKm LTM Revenue bridge, SEKm
L L
Sequentially revenue growth in four out of five studios Organic growth of -2%
Reported growth +9% -4% +6%
Organic growth -4% 1% 2%
1,458 5,421 5,537 5,485 5,564
1,379 1,412 1,388 5,089
1,306
Q222 Q322 Q4’22 Q123 Q223 Q222 Q3’22 Q4’22 Q123 Q2723 Q222 Organic  Changein FX Q223
growth
1) Growth rates calculated at constant FX. Unaudited pro forma figures. Pro forma as if all acquisitions have always been a Company presentation | Modern Times Group MTG AB
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Four out of five franchises show strong sequential performance with Word
Games proving its position as our strongest franchise

Revenue by franchise, SEKm

Strategy & Simulation [l Tower Defense Other smaller franchises
B Word Games [ ] Racing .
Sequential growth
at consfgnt
currencies
1,458
1,379 1,412 1388 .
1,306 1 +10%
424
442 425 404
372

130 14 148 g A @
168 196 178 138 A @
-10%
148 152 157 151
Q2’22 Q322 Q422 Q123
1) Revenues from the Word Games franchise for Q2 and Q3 in 2022 boosted by the platform migration payment received Company presentation | Modern Times Group MTG AB
by PlaySimple
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Ongoing scaling of new Word Games, successful launch of Bloons TD 6 on
Netflix and exiting pipeline of new titles for 2023 and beyond

Pre-launch Early launch/Scaling Live games
- I
. . /_\\ *  Word Search and Crossword Explorer continue to
M§Jor update planned in Q3 for Top = Ql ’ scale successfully & established word games
Drives (Hutch) % m ) portfolio delivering strong results
Rise of Sunrise Bloons TD Crossword ~ Word c

Bloons TD6 successfully launched on Netflix;
New season take-over in Animation Release of Update 37 including the Wizard Paragon

Throwdown (Kongregate) in June
New games 12m revenue run-rate', SEKm

Cultures Village Battles 2 Explorer Search

* New season of F1 Cash launched but did not deliver

Hutch signed partnership with Turn 10 . t i 8 .

(Forea st%dio) Ec)o developpnew o @ @ immediate uplift. Team is evaluating long term
customization game + working on 2" new performance of the update + have adjusted
title 503 economy to drive revenues

» Three highly successful events in Forge of Empires.

Kongregate working on new game based 372 Team is focused on monetization of existing players

on major global IP . . .
318 335 309 but intake of new players still challenging
. . . » Kongregate’s Bit Heroes Runner has been released
Ninja Kiwi working working on 3 new worldwide including mobile on July 17th
games, targeting launches in 2024 and
2025

Q2’22 Q322 Q422 Qra3 Q2’23

1) Calculated as quarterly revenue times 4 Company presentation | Modern Times Group MTG AB
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Sequential improvements in active users driven by Bloons TD 6 launch on
Netflix, F1 Clash season reset and Word Search growth

Revenue streams User development, millions

- -

— |AP — IAA Third party publication platforms (Other) MAU -— DAU

100 7 93% 40 -

90 A 35 33.8 35.2 33.3

1 52.4 i 31.4 31.5

80 75% . . 004 30.7

70 1 66% 63% 63% 7
3% 3% 61% 60% 61% 59% o | 240

60 -

50 A 20 -

40 1 . 2%  33% 9% 15

30 4 . 26% 28% 26%/28/0/—/

19% 10 A

20 - 6.2 6.5 7.0 6.7 6.4 6.5 6.4 6.6
9 1% 1% 4.3

10 - ] 8% 10% o o 8% 7% 6% 5 4 - 2—"

5IO/° 7 ]

0
Q221 Q321 Q421 Qra2 Q222 Q3’22 Q4’22 Qra3 Q223 Q221 Q3’21 Q4’21 Qra2 Q222 Q322 Q4’22 Qra3 Q223

Company presentation | Modern Times Group MTG AB

6



CONFERENCE CALL Q2 2023 M©

Adj. EBITDA margin of 27% - sequential improvement driven by lower UA
spend (proportional to revenue), studio LTIP reversal and lower OPEX levels

Reported adj EBITDA, SEKm Reported adj EBITDA, SEKm LTM EBITDA to adj EBITDA, SEKm
I - I

Reported = Adj. EBITDA - CAPEX margin Reported
— Margin

374 [ ? 1,373

357 1294 ek 397

4 777777
263 545 g e
2% 2% 21%
229%
22% 23% 20% 23%

O
18% 15%

) ) ) ) ) ) ) ) ) ) ; Non- Items ;
Q2722 Q322 Q4’22 Q123 Q223 Q222 Q3’22 Q4’22 Q123 Q223 EBITDA Transactions |, curring affec:f‘t}n_? Adj
costs onus ~comparability' EBITDA
structures
1) Primarily restructuring costs in InnoGames Company presentation | Modern Times Group MTG AB
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UA spend driven by PlaySimple successfully scaling new games and
continuing to invest into already established games

UA spend development Comments
L L
UA spend, SEKm * 39% of total revenues spent on user
— UA % of isiti
UA spend as % of revenue 576 559 563 acquisition
537 . . .
» UA spend driven by PlaySimple which
497 500 499 . .
continued to scale its new games
successfully and leveraging strong
405 .
383 momentum in the US
* InnoGames investing less in UA YoY as
new user acquisition in mid-core still
42% challenging
1

49% 41.% 39%
L]

Q221 Q3’21 Q421 Qr22 Q222 Q322 Q422 Qra3 Q223
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Cash conversion rate of 53% in Q2 reflects continued strength of our games

[

portfolio

Group cash flow statement, SEKm

L

Q2 LTM
2023

Cash flow from operations' 363 1,709
Taxes paid -103 -405
Changes in working capital 0 -261
Capex -65 -250
Free cash flow 195 793
Adj. EBITDA 397 1,333
Cash conversion rate 53% 42%
Earnout payment -365 -928
Free cash flow after earnout payment? -170 -135

1) Excluding realized FX effects

Balance sheet, SEKbn

I Cash Position Q223

Debt capacity (3.5x Adj EBITDA)

1.5x Financial
debt capacity

2x Earn out
capacity

~6 bn

2) Including FX the free cash flow after earnout payments is -186 for Q2 and 99 for the LTM period

June

SunriseWillage
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Strong sequential growth and healthy margins in Q2 support full year outlook

Conclusion and outlook
L

* Overall strong performance in the quarter with four out of five studios growing
sequentially resulting in SEKm 1,458 in revenues and adj. EBITDA of SEKm 397 with a
margins of 27%

WORD DAIRY GRASS
SHEEP FARM RAKE AWESOME
MILK SEARCH GOD

* Good momentum from new games, especially in our Word Games franchise, further
attests to the strength of our studios and progressing well on new games pipeline

*+ MTG intends to continue buying back shares in line with mandate from AGM once we
have received approval from Swedish authorities to cancel 6,520,000 of the B-shares we
hold in treasury

* Consequentially, we are on track to deliver our outlook and expectations for the full
year

» Sales to be within the range of -3% to +2% when adjusting for currency effects

» Adj. EBITDA margin for the year to be within MTG’s long-term outlook of 23-25%

Word Search

Company presentation | Modern Times Group MTG AB
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