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MARIA REDIN & ARND BENNINGHOFF

MTG’S JOURNEY INTO A

GAMING ACCELERATION
PLATFORM



MTG MO®

Building the best home
for game makers - a

gaming village with an
ecosystem of knowledge,
skills and technology

Company presentation | Modern Times Group MTG AB
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MTG MO®

We have transformed MTG in the past two years to become a
force in mobile gaming

Hutch Ninja Kiwi PlaySimple ESL & DreamHack Pure-play Game
acquisition acquisition acquisition divestment gaming strategy’ Makers Day

v v v v v v
-.mnmnmnmnm=
e T

Notes: 1) Announced during MTG’s Capital Markets Update stream in June 2022 Company presentation | Modern Times Group MTG AB
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MTG M©
A global pure-play gaming group

Hutch
=

[ 2] h
‘
= ﬁ

#7 in Card 4£5 in Tower Defense! #2 in Racing™?

Battlers'

KONGREGATE

ﬁ PLAYSIMPLE £slnnoGames

éﬁ&@

in Tycoon 8

& Crafting'
6 31m 73% 61% [
: —_—
DAU MAU Mobile! IAP? MIDCORE
Notes: 1) Q3’22 in terms of IAP revenues; 2) Racing defined as Sports Manager and Arcade Racing genres Company presentation | Modern Times Group MTG AB

Sources: Sensor Tower (2022)
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MTG M©
An attractive portfolio of established and new games positioned for growth

Produce Introduce Establish Harvest

Forge of Animation
Empires Throwdown

-~ Daily Themed
Crosswords

Word Trip

Company presentation | Modern Times Group MTG AB
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MTG NT®

We have a plan to outgrow the market by combining organic
initiatives and M&A

Company presentation | Modern Times Group MTG AB
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MTG ()

Through our initiatives we’re creating a gaming acceleration platform,
boosting incremental organic growth in our companies

Acceleration platform

(O
=

Diversified group

Single gaming studio llxoz

N\ 8

Company presentation | Modern Times Group MTG AB
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MTG MO®

Building the best home
for game makers - a

gaming village with an
ecosystem of knowledge,
skills and technology

Company presentation | Modern Times Group MTG AB
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MTG MG
Culture as a differentiator

Dare to challenge
Play as a team

Level up the
playground

Keep it fun

Company presentation | Modern Times Group MTG AB

10



MTG MO®

Creating a central layer of shared skills and tech, starting with Bl & analytics,
marketing & UA, cross-promotion, and ad-monetization

Central
Strategy Governance Reporting & Capital Culture Sustainability functions
& M&A & Steering Accounting Allocation & Talent & CR
by MTG
A
The Flow
Bl & Cross- Ad- Platform -
Analytics Promotion Monetization Shared skills
and tech
Core skills
Designing & Game Development LiveOps & held locally at
Prototyping Launches & Refinement Content Updates Yy

each company

Company presentation | Modern Times Group MTG AB
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MTG

M©

This central layer is an important pillar to continue to deliver above-market

growth

Bl &
Analytics

~

1 7bn

Group rows of data
analyzed/year

The Flow
eting Cross- Ad- Platform -
UA Promotion Monetization Shared skills

. and tech

143m SEK 1.5bn

SEK 2 1bn

Group UA Group installs/
spend/year year

Group IAA
revenue/year

Some of the numbers to be boosted with the Flow Platform

Company presentation | Modern Times Group MTG AB
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MTG M®©
On track to become an acceleration platform through our Flow Platform

Diversified group Acceleration platform

* User behavior

Bl & Analytics One Bl system 5 « LTV predictions
across group FTEs

* Internal benchmarking

MAPI & CAT 7.5 * Allocation of resources

FTEs

Marketing & UA in all group

companies

+ Campaign efficiency

. * Free installs & group LTV
Cross-promotion & 9

I * Impressions
Ad-monetization

« Ad-monetization

Company presentation | Modern Times Group MTG AB
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MTG

Now it is time to meet
the game makers and
learn more about their
gaming companies
and areas of expertise

Company presentation | Modern Times Group MTG AB
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MTG

What we want to prove to you today

| =T A Q
——— - 4

o

Our group comprises some of the most talented entrepreneurs in the gaming industry

Through the Flow Platform, we draw on each others’ strengths and make
the whole greater than the sum of its parts

We have strong evergreen IPs in growth mode and an exciting
pipeline of new games to be released in 2023 and 2024

We are confident that we can continue to -

outgrow the market .

Company presentation | Md




M | [E PLAYSIMPLE

SIDDHARTH JAIN

THIS IS
PLAYSIMPLE



We founded PlaySimple in 2014

Bangalore, India
Founded in 2014

Part of MTG since 2021

288 employees in Nov’22

Executive & senior team

Siddhanth Jain

Co-Founder

Siddharth Jain
Co-Founder & CEO

Preeti Reddy
Co-Founder

\ " |
John Stuart

Manas Mishra Srinivas
Director HR Kelly Mantripragada
Creative Director VP Finance

2ROVIO

i

MafiaWars

Zynga

WARUA mNb
4 4

&%!J:! @ yahoo!/

[ PLAYSIMPLE

Suraj Nalin
Co-Founder

Vikas Soni
General Manager

<

Playground

Company presentation | Modern Times Group MTG AB
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One of the largest players in the Word genre

The Word genre,
Q3’22 LTM in US & Europe'

Word
9 1.15b

+3% YoY
,_,rowth

Puzzle
$8.7b

Notes: 1) By IAP revenue
Sources: App Annie (2022); Sensor Tower (2022)

Our ranking in the Word
genre, Q3’22 in US & Europe'

1 A\ APPLOVIN

2 TAKE TWwWO
INTERACTIVE

ﬂ [ PLAYSIMPLE

4 EheNew Nork Eimes

- Y ernpE v

(E PLAYSIMPLE

Our gamers, Q3’22

a1 135«

Average age Under 25

Female Male

Top 3 countries, Q3’22!

I
i > =
86% 6% 3%

Company presentation | Modern Times Group MTG AB
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PLAYSIMPLE [E PLAYSIMPLE
Our growth journey over the past 19 quarters

Il Reported revenue
DAU

Qr18 Q218 Q318 Q418 QP19 Q219 Q319 Q419 Q120 Q220 Q@320 Q4’20 QT21 Q221 Q321 Q421 Q122 Q222 Q322
Company presentation | Modern Times Group MTG AB
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PLAYSIMPLE [E PLAYSIMPLE
A broad portfolio of games in the word genre and multiple new exciting titles

in production

. : ~ . (5l Live Games in
Unannounced ot Word Search < s \ y ; y \ N ‘ games development

i
\ 2.7m 1.98EK

Unannounced
Daily active Average revenue
users' per daily active
user!

Share of group
pro-forma 2 60
revenue 2021, % /O

Notes: 1) Q3’22 Company presentation | Modern Times Group MTG AB

Produce Introduce Grow Establish Harvest

Games
that didn’t
make it Guess Up Rumble OneWord Solitaire LogoPop

Jungle

20



PLAYSIMPLE [E PLAYSIMPLE
New games help us grow without cannibalizing on our existing titles

Downloads I Word Trip [ Daily Themed Crossword ] WordJam Word Wars Crossword Explorer Word Search

Jan19  Apr19  Jul19 Oct19 Jan’20 Apr20 Jul20 Oct20 Jan’21  Apr2t  Jul2t  Oct’21  Jan’22 Apr22 Jul'22 Oct’22
Company presentation | Modern Times Group MTG AB
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PLAYSIMPLE [ PLAYSIMPLE

Winning the word genre through best-in-class practices, technology and
people and applying these assets to strengthen the wider group

We develop games for genres where we have realistic chance of
becoming #1

We win in the genre through superior analytics and technology and
constant investment in ad-monetization and user acquisition

We replicate our successes in adjacent genres and share the wins across
our games

Company presentation | Modern Times Group MTG AB
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M©® [ PLAYSIMPLE

SIDDHARTH JAIN

OUTGROWING THE
MARKET THROUGH
AD-TECH



AD-TECH [ PLAYSIMPLE

Few players pay in the games and after a point, you either reach scale limits or
it gets very expensive to grow

Monthly payers as % of MAU, r Average time spent on mobile games per user,
3 2022 IS0

minutes
+7%

190 194

8.1%

168

Competitor 1 Competitor 2 Competitor 3 Competitor 4 PlaySimple

2019 2020 2021 2022

Sources: Annual reports from public peers in the industry (2022); App Annie (2022) Company presentation | Modern Times Group MTG AB
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AD-TECH (@ PLAYSIMPLE
We have made in-app advertising our primary revenue stream

PlaySimple revenue split
Q3’22, SEKm

Company presentation | Modern Times Group MTG AB
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AD-TECH [ PLAYSIMPLE
In-app advertising (IAA) is the monetization of app users by showing ads

AD — Revenue stream from showing
% ads to app users

-
o\?,o A simplified overview of the in-app &
0’(5\0 advertising landscape:
> > Exposure/UA
e

Analytical tool . . .
Banner Ads Interstitials Native Ads Video Ads

€L <L Monetization € € £

Company presentation | Modern Times Group MTG AB
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AD-TECH [E PLAYSIMPLE
The ad-tech market is highly complex with strong central players

“SDK networks”

Mobile Gaming

[HironSource
Seeececececescscscecescscscstecaann A APPLOVIN €= | In-app advertiSing $1 Obn

: ey s market size (2025E):
v
Publishers SSPs Ad exchangesT DSPs Advertisers
” IAMPIPLA'X“ © DoubleClick ¢Ancomuv Competltors ] the 75 +
@ pLavsivpLe €——  [Hironsource *openx. € OthelradeDesk < [ PLAYSIMPLE ad-tech market:
c Digital 3 Chartboost 2 flrirTorE
Playtika $ $ PeopleFun
Analytical tools l, $ »
A zynga. Gty

MINICLIP €  faulingx:  @adjust  gesfedge  wdposhier  €—> coinbase Largest players in the market:

"Apple Google @ironSource

“Walled gardens”

facebook amazon Google facebook A\ APrLoviN €unity

Sources: Researchdive (2022) Company presentation | Modern Times Group MTG AB
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AD-TECH [ PLAYSIMPLE

Our proprietary ad-technology enables us to monetize ads better than our
competitors

&
/WATERFALL 1 WATERFALL 2 WATERFALL 3\
n NETWORK BID NETWORK BID NETWORK BID . M M
~ ‘ served ad-impressions in a year
- o e / 20 < ik = equivalent to 171 minutes
C > & $110 G $110 & $110 exposure during the Super Bowl
” MAX G $100 & $100 f $100
$ $90
Eibteme .. = 5 — 800m
\ $$ $$ ss/
e *Each isanpl t .
T $$$ is a placemen clicks across our apps on ads
Ad request is Client selects
generated in game  any premade WATERFALL 3 m
o ) waterfall NETWORK BID e )

installs driven for advertisers

@ $120
ﬁ Q $110 @
| -

T $100 < 1 0 s
& $90
ad latency
"/ 8 "/

Company presentation | Modern Times Group MTG AB
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[ PLAYSIMPLE

AD-TECH
Outperforming the market in IAA

Interstitial ads, revenue per impression

— Market
— PlaySimple

Banner ads, revenue per impression Rewarded video ads, revenue per impression!

Q118
Q218
Q318
Q4’18
Q119
Q219
Q319
Q419
Q120
Q220
Q320
Q4’20
Qra1
Q221
Q321
Q4’21
Qra2
Q222
Q322

Q118
Q218
Q318
Q4’18
Q119
Q2’19
Q319
Q4’19
Q120
Q2'20
Q320
Q4’20
Qra1
Q221
Q321
Q4’21
Qra2
Q222
Q322
Q118
Q218
Q318
Q4’18
Q119
Q219
Q319
Q4’19
Q120
Q220
Q320
Q4’20
Qra1
Q221
Q321
Q421
Qra2
Q222
Q322

Notes: 1) Primarily lower as we have more impressions per user than the market and rewarded video ads have a high Company presentation | Modern Times Group MTG AB

diminishing return per impression for the same user
Sources: Google POC (2022) 29



[E PLAYSIMPLE
Starting to spread our ad-technology across the group

r

&:nnoGames -~ 0
o
PR
‘5
<
o
3
D
o)
[ PLAYSIMPLE &
| )
o‘yo’o
KONGREGATE || , 2y Pl
L ©reg Nzation
<N Sion-jevel

{m‘ @ ninjakiwi

_ Vgl

-

Company presentation | Modern Times Group MTG AB
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AD-TECH [ PLAYSIMPLE

Already diversified towards ads compared to our competition, but there is still
significant upside left

AD% Ad revenue as % of total revenue', 2022 ]]f% MTG’s % of DAU monetized through ads

28%

4%

3%
I
B =

MTG Competitor A Competitor B Competitor C Competitor D Competitor E 2020 2021 2022 2025

Sources: 1) Annual reports from public peers in the industry (2022) Company presentation | Modern Times Group MTG AB
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AD-TECH [ PLAYSIMPLE

Large upside potential in reducing leakage in the complex advertising
ecosystem

.........>

Ad networks

Exchanges

ompany presentation | Modern Times Group MTG AB
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AD-TECH [ PLAYSIMPLE

Next level scaling by improving our ad-tech and increasing the addressable
market of our games portfolio through adding more genres

L]
L]
L]
Casual
L]
: Games
..
L
L]
[ ]
L]
[ ]
° s
Sources: App Annie (2022); Fortune Business Insights (2022) Company presentation | Modern Times Group MTG AB

33



M® | B PLAYSIMPLE

EEEEEEEEEEE

OUTGROWING THE
MARKET THROUGH
CROSS-PROMOTION



CROSS-PROMOTION { PLAYSIMPLE
Opening the PlaySimple universe to new players through cross-promotion

PlaySimple portfolio

Company presentation | Modern Times Group MTG AB
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CROSS-PROMOTION
The nuts and bolts of cross-promotion

X
CONGRATULATIONS!

You earned (1) 10 coins

Earn @ 100 Coins

Install and Play
Word Jam (3

O
\\  EARN NOW

Donor Game xPromo Offer

Player taps on rewarded video

Post rewarded video view, player sees
button to earn 10 coins a xpromo offer to earn 10x coins more

[ PLAYSIMPLE

Q

e
—
.3 Crossword Jam
wio [RIDI  pjaySimple Games
B  conteins ads  In-app purchases

4.6% 3] 3

279K reviews @ 90 MB. Rated for 3

]

CAN YOU FIND AT LEAST 20 WORDS!

About this game >

Improve your vocabulary and word power by
playing this word search puzzle game!

Word Search Offline single playe

Data safety >

Recipient Game

Player installs recipient game, and
receives a reward in the donor game

Company presentation | Modern Times Group MTG AB
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CROSS-PROMOTION

[ PLAYSIMPLE

Cross-promotion ads differ from external and do not necessarily cannibalize

Regular/External ads

». e S, R * Placements:
T * Incentivized: Rewarded
Videos

* Non-incentivized:
Interstitials, Banners

CEESEEOLIEEE)
[@PM LAEE0) G@T)‘p} + Incentives: Rewards for
tg%g"%%g@ég watching ads
SRS[B6|IDNZ OS]  « Tuning: Placements tuned for
gglg_ %3 8 high ad monetization yields
EDPIL BERGE while maintaining healthy
RGP ENIEA retention rates
919.9/09€09)

@

X
CONGRATULATIONS!

You earned (%) 10 coins

Earn@ 100 Coins

Install and Play
Word Jam g3

.. EARN NOW

Placements:

* Incentivized: Permanent
placements, Interstitials,
Backfills (Rewarded Videos)

* Non-incentivized:
Permanent placements,
Backfills (Interstitials,
Banners)

Incentives: Rewards for
installing and engaging with
PlaySimple games

Tuning: Placements tuned for
high install rates while
maintaining healthy retention
baselines

Company presentation | Modern Times Group MTG AB
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(E PLAYSIMPLE

Through cross-promotion, we create a positive loop of user interaction

New players enter
PS ecosystem

Enable higher
marketing efficiency

Engage with first game

Generate higher
PS lifetime value

Discover
more games

Engage deeper with
PS ecosystem

Company presentation | Modern Times Group MTG AB
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CROSS-PROMOTION

[ PLAYSIMPLE

To date, we have generated over 8 million free installs through cross-

promotion and $27 million in revenue

()

(TT]

Cumulative
installs

Cumulative
revenue

2018

Cross-promotion

became a strategic infrastructure deployed

priority

0.3m

$0.1m

2019

Cross-promotion

across franchises

1.5m

$1m

2020

‘Sister’ games built
& scaled using cross-
promotion

3.5m

Y4Y

2021 2022

Cross-promotion Simplification &
SDK standardized & consolidation of
deployed key features

5.5m 8.0m

$17m $27m

Company presentation | Modern Times Group MTG AB
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(E PLAYSIMPLE

Our cross-promotion loop generates 7,000 free installs daily that results in
a 25-30% margin contribution

—n
& < i Al
oo Il
—) C_/ —
daily installs cross-promotion cost reduction for margin
installs game testing contribution

Company presentation | Modern Times Group MTG AB
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CROSS-PROMOTION [ PLAYSIMPLE

A dedicated team working closely with the game teams to maximize cross-
promotion across games

Our operating model Key success factors
Dedicated central team for xpromo “ ®®® Affinity between games
@ User segment targeting : "5 Simplicity & standardization
A/B testing of xpromo features N ¥ ﬁ% Value attribution to donor games
@ Collaboration with game teams Data visibility for optimization

Company presentation | Modern Times Group MTG AB
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CROSS-PROMOTION

Cross-promoting players from Word Trip to Crossword Jam

Outcomes

1M+

lifetime cross-
promotion installs
from WordTrip to

Crossword Jam

Q

e )
e Crossword Jam
w mm PlaySimple Games
goAM Contains ads * In-app purchases

4.6% ]

279K reviews @

Install

X
CONGRATULATIONS!

You earned (410 coins

Earn @ 100 Coins

CAN YOU FIND AT LEAST 20 WORDS!

Install and Play

About this game Word Jam {3

 EARN NOW

s

Improve your vocabulary and word power b
playing this word search puzzle game!

Word Search Offline

Data safety >

Safety starts with understanding how developers

[ PLAYSIMPLE

+20%

higher LTV than
paid installs

Company presentation | Modern Times Group MTG AB
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CROSS-PROMOTION [ PLAYSIMPLE
Cross-promoting players from Bloons Tower Defense 6 to Word Trip

g )
30, 17,800/30,000

Outcomes

MARTY3464

opensthe
events screen
below

Low expectations given
low demographic overlap

& genre difference

| Players cross-promoted from NK
&l/ performed better than expected:

» Similar to intra-PlaySimple cross-promotion
installs between low affinity games

* Lower compared to paid installs

Tapping here
opens the store o
screen to install Conclusion

WordTrip At scale, inter-studio cross-promotion
could drive significant value despite genre

PLAY NOW

& demographic differences across studios

Company presentation | Modern Times Group MTG AB
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CROSS-PROMOTION

[ PLAYSIMPLE

Initial tests show promising results for broader cross-promotion

across the group

Hutch

lnnolbames
(@) ninjakiwi
KONGREGATE

[ PLAYSIMPLE

6.4M

Group DAU

400k

Daily Installs

3-10K

Potential Daily
xPromo Installs*
*excluding current xpromo
installs at PS

Key success
factors

T Operational alignment
;\/R across studios

Standardized central systems
for optimization

Privacy compliant data
sharing across MTG portfolio

Company presentation | Modern Times Group MTG AB
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MO &Innobames

HENDRIK KLINDWORTH

THIS IS
INNOGAMES



INNOGAMES
We founded InnoGames in 2007

Executive & senior team

lnnobames

Hamburg, Germany

1

Founded in 2007

l

Part of MTG since 2016

l

Hendrik Klindworth

~430 em ployees in Oct ’22 Co-Founder & CEO

Felix Janzen
Chief Marketing Officer

Michael Zillmer
Co-Founder & COO

Christian Resho6ft

Chief Product Officer

Eike Klindworth
Co-Founder

Michael Lenz

Chief Analytics Officer

Company presentation | Modern Times Group MTG AB
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INNOGAMES &slnnobames
We’re here to make great games for our players

With high quality virtual worlds k
that link millions of people
around the world.

Anywhere, anytime.

Company presentation | Modern Times Group MTG AB
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INNOGAMES lnnobames

A strong portfolio of city-builder and resource management strategy games,
and two new exciting games in production

Produce Introduce Grow Establish Harvest

10 2

=0 7
Defenders " Sulr_\zi:rs A ng::?:s " ?II:I'I]:;: - ll:E'r)nr;g:o?r:s‘ | Tribal Wars . The West - games development
_— { #\"5‘."
A:. \ 77 Ul
SN
1 ° 5 m 3 ° 53 EK

NG
Warlords

of Aternum m v
* \J 1
\ -

Heroes of |

Fate&Fortune " Elvenar Grepolis . A
i Daily active Average revenue
users' per daily active
user!
Share of group
pro-forma ‘ I 20
that didn’t 1dl6 Cash rever > revenue 2021, % /O
make it God Kings City Epica Lost Survivor

Notes: 1) Q3’22 Company presentation | Modern Times Group MTG AB
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INNOGAMES &slnnobames
We have delivered strong and reliable performance over the past 23 quarters

Reported
revenue

Qri7 Q217 Q317 Q4’17 Q18 Q218 Q318 Q418 QT19 Q219 Q319 Q419 Q1’20 Q220 Q3’20 Q4’20 Q21 Q221 Q321 Q421 Qr22 Q222 Q322

Company presentation | Modern Times Group MTG AB
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INNOGAMES lnnobames

The technology and capabilities that we have built throughout the years
serves as the foundation for the Flow Platform

InnoGames enables
the MTG group through...

...top tier marketing tools for the Flow Platform
...support with new marketing channels (such as TV)
...knowledge sharing in analytics, Bl and LiveOps

...continuous strong and predictable performance

Company presentation | Modern Times Group MTG AB
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INNOGAMES
One of the leaders in the large Tycoon/Crafting genre

The Tycoon/Crafting Our ranking in the Tycoon/Crafting
genre, Q3’22 LTM in US & Europe! genre, Q3’22 in US & Europe'

< \/ VIZOR
Tycoon/Crafting
$948m

1% YoY 5 MOONALTIVE

growth
n SlnnoGames

Simulation

sz 7 SR
) —A

Notes: 1) By IAP revenue
Sources: Sensor Tower (2022)

lnnobames

Our gamers, Q3’22

48 4.

Average age Under 25

Female Male

O son

Top 3 countries, Q3’22!

5%

1% 17%

Company presentation | Modern Times Group MTG AB
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INNOGAMES
Our three “True North” targets

Stabilizing its user and payer
base, FoE will defend its
position as leading city
builder, building the
stronghold for our expansion
plans.

We will launch the right
features to put RoC on the
trajectory to become a cross-
platform game as big as FoE
in the long-term.

Make Rise

griour Rocket
2 _ e

- 3
Make Forge - -
our fortress >

Foundation

By finding the right measures

to let SV shine, we will enable

significant scaling from 2024
onwards.

Let the sun rise
in Village

lnnobames

Company presentation | Modern Times Group MTG AB
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MO &Innobames

HENDRIK KLINDWORTH

USING Bl & LIVEOPS TO
DRIVE MONETIZATION AND
LONGEVITY IN GAMING



Bl & LIVEOPS lnnobames

Forge of Empires
- 10 years of growth

Our oldest live title is nearly 20 years old

Tribal Wars
- A journey of nearly 20 years

T o I & ’3‘/’
= o B A X A/
e L o U N
v

A QO 9
AN AY N
DS

s i )
-

-I
d > (’-" \b

’\
‘meé’wm

N
0‘7/

q, Vv

Today

Company presentation | Modern Times Group MTG AB
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Bl & LIVEOPS lnnobames

LiveOps drives the
monetization and
fuels the longevity
of a game

Company presentation | Modern Times Group MTG AB
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Bl & LIVEOPS lnnobames

Feature teams working in smaller groups with clearly defined topics and
timelines

October November December
1.242 1.243 1.244 1.245 1.246 1.247 1.248

More than 30 people
working on one game Releases

First Session | CRM Content Test | CRM Timing Test

Multiple feature teams per A/B Tests | NoAd Pockage |
game to work on different
topics at the same teams More Better | =T | [ veaton

Clear focus

Raccoons | Winter Event Forge Bowl ‘ CRM / Marketing St Patrick’s Day Event Ages Event | Vacation g

No Ads Package *Al events have the goal: >100% daily uplift Sl

Strong collaboration
in smaller teams

Company presentation | Modern Times Group MTG AB
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Bl & LIVEOPS &slnnobames
Providing new, exciting content to our players on a bi-weekly basis

Update Announcements

‘. Update 1.242

Manimal - Oct 21, 2022

Regular updates
every two weeks

. (X Update to 1.241

Kyras| - Gt §, 2022

. Update to 1.240

yiaal - Bap 25, 2002

8ep 23, 2022
e @

| (DY Update to 1.239 Replies: 0 Sep 10,2022 gy
R’ Soatance - Sep 10, 2022 ens: ® Spanangs

Provide new, exciting
content for our players

i Update to 1.238 Rapliss: 0 Aug 28, 2022 &’

(O
\ jl® == e e

lpdate to 1.237 Replies: 0 Aug 12, 2022 &
Wiems: Kyrael

Quick reaction on
player feedback

£ Update to 1.236 Replias: 0 Jul 28, 2022 ()
Blanicua - ul 20, 2002 Views: ® Naranique

R Updiate to 1.235 Replies: 0 Jul 15, 2022 ®
Sorque -l 15, 2022 views: 3K Naranicue

o) Update to 1.234 Rapliss: 0 Jul1, 2000 .
Heraniaee -l 1, 2022 views: 7" Naranique.

Clear, intuitive

release processes

A/B test new features to
verify positive outcome

2 @ @

Company presentation | Modern Times Group MTG AB

57



Bl & LIVE OPS &slnnobames
With sophisticated analytics systems, we can drill down into specifics

-
T

- - A
: = il

@ - . . o @iiiiii* - @-II“““I

Company presentation | Modern Times Group MTG AB
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Bl & ANALYTICS &slnnobames
Games packed with exciting in-game events

@FrE @ VAR @APR @ VAY @JUN @ UL @ AUG @ SEP

Main
Events
FORGE BOWL ST. PATRICK'S SPRING ARCHAEOLOGY SOCCER SUMMER FALL
EVENT EVENT EVENT EVENT EVENT EVENT EVENT
Jan - Feb Feb - Mar Apr May Jun - Jul Aug Sep
10 200 +90. 260k€ ~30-
Events in Event days Participation Average daily revenue Generates of the game's

2022 rate uplift of per event day revenue, including sales



Bl & ANALYTICS &slnnobames
Games packed with exciting in-game events

O vAy @IUN @IWUL @AUG @SEP @ OCT @ NOV @ DEC

Main
Events
ARCHAEOLOGY SOCCER SUMMER FALL HALLOWEEN  WINTER
EVENT EVENT EVENT EVENT EVENT EVENT
May Jun - Jul Aug Sep Oct - Nov Dec
10 200 +90. 260k€ ~30-
Events in Event days Participation Average daily revenue Generates of the game's

2022 rate uplift of per event day revenue, including sales



Bl & ANALYTICS
A closer look at our Halloween event

HALLOWEEN EVENT 2 (& = n
~ (2
» Introduction

35040
o

1'4!/30:.(‘:‘ . Grand|Prize

et *"V e T
.
¥

lnnobames

Time limited special in-

variety and extra

i game activity to give 52;;\’
challenge for the players st

S
DENY Grand
prizes prize

Company presentation | Modern Times Group MTG AB
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Bl & LIVEOPS slnnobames
CRM increase the overall player lifetime value

Welcome series Starter offers Reactivate Payers

The right offer at the right USER LIFETIME ‘
time

Early pay conversion

Churn prediction

Reactivation of inactive
players

Reactivation of inactive
payers

TO OFFER!

Cross-Selling

Target KPI: Target KPI: Target KPI:
Retention ARPDAU Payer Retention

Company presentation | Modern Times Group MTG AB
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Bl & LIVEOPS &slnnolbames
CRM increase the overall player lifetime value
Reactivate Players Upselling Cross-selling

The right offer at the right
time

Early pay conversion

Keep up the H
k! A GIFT |

—

Welcome back!

. M FORYOU I

e
=

4 Coms package
+ Suppies package
(] + 20 Forge poines

Churn prediction

Reactivation of inactive
players

CLAIM GIFT!

Reactivation of inactive

payers Based on automated churn

scores

CONTINUE!

Cross-Selling

Churn scores are contextual ®
to player lifetime

waiting for you!

Segmentation by player
lifetime

Target KPI: Active Target KPI: Active Target KPI:

user share user share Registrations

Company presentation | Modern Times Group MTG AB
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Bl & LIVEOPS &slnnobames
Running automatic player segmented offers through Al

23% Onetimers
“Oldest” (avg 2.8 years since reg.), least active
players, most on-time players (70%), lowest revenue

13% Careful Bundle Fans
Rather low transaction count, most purchases
on offers and bundles on higher price points

Automatic player 2% High Rollers

. . Most active and highest revenue, purchasing
seg mentation into every 5th day on highest price points

5 d Iffe rent Seg ments independent from premium stock and offers

42% Steady Ones
Rather long time registered (avg 2.4 years), still

19% Careful Package Fans

Rather high transaction count, most
purchases on offers and packages, but only
mid-high price points

o o ¥ purchasing quite regularly on mid-high prince points
Al Optl mizes offers b | at lower premium stocks

for each player

WP A 6.12 €
segment - o, ARPU uplift over time

Absolute difference in ARPU 457 483€
M over time of the Al Group
compared to the CRM
status quo implies a strong,
steady and consistent uplift

0.64 €

Day O Day 15 Day 30 Day 45 Day 60 Day 75 Day 90 Day 105 Day 120

Company presentation | Modern Times Group MTG AB
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Bl & LIVEOPS lnnobames

Through Bl & LiveOps, we drive continuous improvement of customers’
lifetime value

180-day LTV by game e=== Sunrise Village == Rise of Cultures === Forge of Empires

by quarters since launch,
on mobile in the US

s

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33
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Bl & LIVEOPS &slnnobames
Four ingredients to successful game monetization and longevity

Live Ops enables success over decades

Always new content, A/B testing

Strong event pipeline

. Provide the right offer to every player

Company presentation | Modern Times Group MTG AB
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MO @ ninjakiwi

SCOTT WALKER

THIS IS



NINJA KIWI

@ niniakiwi

We founded Ninja Kiwi in 2006

Executive & senior team
Auckland, New Zealand

Dundee, Scotland
—————————

Founded in 2006
Acquired Dundee studio in
2012

——————————

Part of MTG since 2021

Chris Harris Stephen Harris Scott Walker  David Hamilton Barry Petrie
Co-Founder & Co- Co-Founder & CCO Partner & Co-CEO EVP UK Operations EVP UK Studio
83 employees, half at each CEO

location with an average
tenure of 6.5 years

A

Tosh Baird Lizette van der Phil Dron Danny Parker Alan Cleland Michael Small
Head of Auckland Westhuizen Art Director Head of Head of Art Director
Studio CFO Technology Infrastructure

Company presentation | Modern Times Group MTG AB
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NINJA KIWI @ ninjakiwi

more awesomer

A strong portfolio of games centered around the Bloons and Zombie Assault
IPs and an exciting pipeline of new games

Produce Introduce Grow Establish Harvest

9 3

Live Games in

CL] ~
] y
Bloons BTD6 Bloons TD Adventure Bloons
Unannounced Console Battles 2 Bloons TD 6 Bloons TD 5 Battles time Monkey City games development
B B}
= \-/ A
ks
< Clip) BN
o M b o QN
New IP —— SAS: Zombie Super- |
Unannounced Assault 4 Bloons Pop! monkey 2 . m .

Daily active Average revenue
users' per daily active
user’

& e e ™ () 11%

revenue 2021, %

I sAs: Zombie
Assault 5

Fortress: Endless Super Epic
Destroyer Adventure Muscle

Notes: 1) Q3’22 Company presentation | Modern Times Group MTG AB

69



NINJA KIWI @ ninjakiwi
We primarily make games in the Tower Defense genre

The Tower Defense genre, Our ranking in the Tower Defense
Q3’22 LTM in US & Europe' genre, Q3’22 in US & Europe' Our gamers, Q3’22

31 40

2 Iy
Tower Defense Average age Under 25
sissm 4 upwake.me
+23% YoY ) Female Male
growth 36% 64%
] Ome
Strategy ) e
$4.5b 6 —a Top 3 countries, Q3’22
3z m
7 WoencenT E——| [
61% 5% 5%
Notes: 1) By IAP revenue Company presentation | Modern Times Group MTG AB

Sources: Sensor Tower (2022)
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NINJA KIWI
Our growth journey over the past 18 quarters

Reported
revenue

Q218 Q318 Q418 QT19 Q219 Q319 Q419 QT20 Q220 Q320 Q420 Q21 Q221 Q321 Q421 QP22 Q222 Q322
Company presentation | Modern Times Group MTG AB
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NINJA KIWI

Ambition to grow the Bloons IP into a platform, build more IPs to Bloons level,
and establish a community-influenced design center

@ Bloons TD as a Platform

Consistent content and
distribution additions

Content Creator revenue
sharing

Player creativity suite —
tinker, play, connect, show off

Mod support

Player designer revenue
sharing

Community

@ Influenced Design

Center of Excellence

Player community and creators
as core influencers on design

Push beyond Bloons

Take Zombie Assault to BTD6
Deepen developer-community level
interactions

New IP Creation
Preview and post-launch
feedback

Public stats api for all to
measure

Company presentation | Modern Times Group MTG AB
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NINJA KIWI

@ ninjakiwi

Clear building blocks that will help us to reach our ambition

Team

Flexibility: Two small studios - stay nimble
and tightly connected

Experience: Maintain and build team
muscle memory via long tenured teams

Hierarchy: Flat structure
with widely distributed
feature-based leadership

Games

Ecosystem strategy: Create different
types of games and cross-promote players

Market leadership: Maintain and grow
leadership and develop new hit IP

Features: Double down on multiplayer,
competitive social features, and deep
progression

Monetization: Desigh and community
first, then adapt monetization models

Game development: Involve community in
development and update process

Influencer: Developing best in class
organic streamer and content creator
relationships

Content creation: Content generation
inside and outside of games

Social: Active engagement in community
social sites

Company presentation | Modern Times Group MTG AB
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MO @ ninjAkiwi

SCOTT WALKER

BUILDING AND
SCALING THROUGH



ORGANIC MARKETING

We base our organic marketing strategy on four pillars

CHALLENGE/EDITOR!

Abilitize

DIFFICULTY: Mepium

STANDARD

sreaatconoimions. | Least casi w | NosconeseT | ¥

Z a1 = 15 | =
e =S~ B L0 RS
el %) | 1 78 B b

Player
created content

Community-team
communication

Community
management

Successful organic growth

@ el

Bloons TD Battles :: LATEST GAME EVER

Bloons TD Battles King of the Hill E1 Battle 1

4 Jan 2014

7Y o
% 520K subscribers
BTDS Deluxe New Tower! Monkey Engineer

78,702 views * 31 Aug 2012

Content
creators

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ ninjakiwi
Player created content democratizes gaming and increases engagement

Deepens player understanding

Creates ownership and
investment

Democratizes and humanizes —
made by someone like me

Encourages best efforts

Broadens creativity

Player

created content

Successful organic growth -

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING
We started with player created content in 2008

Email
Password
2 Remember Log in

Register for free Forgot Password?

comP""
CHA\LE;‘GES

NINJAKIWL
gam

(4 A

Welcome to Bloonsworld!

BRWILD

r v
sauas HEN 5
PFF AR ] %
*WN9229 o N\ 9
SPECIAL POPPED: o recer TGO MAN SPECIAL POPPED: g7 xzsrr vwz MAIN MENU 39. Pr’ﬂr' POPPED: |4  ppeer o YW‘ MAIN MENU

| TARGET: 80 FADOM MENY TARGET: 92 W. MORE GAMES TARGET: 36 " MAKE LEVEL]

@ i

p Bloonsworld launched 2008,
S level creation and sharing

Qﬁ’n 500,000 registered players
@ 1.3 million levels made

100 million plays of player-created levels

Players better understood gameplay

by building it

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING
Deepening the player creation experience increases involvement

Providing more tools
over time gives
players more
ownership

Creates content for
other players and
encourages them to

create — “If they can

I”

do it, so can

-M@REtGAMEs-—“

= HIGHISCORE Sk

'EVEINEDITOR

i 77” /N

)@

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING

@ ninjakiwi

more awe:

Player created content is making our games more relatable and aspirational

MONKeYS AVAILABLE:

BLoon SpPeeD.

MOAB SPeeD.

I STARTINGCASH:

NCHALLENGEJEDITOR]

)

Abilitize & Rinoom))
v

LIAATRAR Mepium

GAme Mobpe: STANDARD. —_— 5

=
@ 3000 "| CONTEeNTBROWSER!

.
MOST LIKED - @

He PoWeR of 000 sNiPeR

B STARTING LIVeS:
oDYSSeYs

.
MAXLIVES: #% DeFAULT. EnpROUND:

SPECIALICONDITIONS:| LEAST CASH W = NOSCOReSeT

AAArE

._. illfootlettus

@, |Pok3mon|Rcop]

& 76,269

© 1 monkey vs 1 ZOMG & 75,010

W
You fail, but if u like this u win!!! e, MBI ‘ 72,016

100%

=0

1%

<] ﬂ ' £ 1mon8

eer Like to win 15000 monkey money!

' Place sniper. Start and try to lose. 1 v DymekZ ‘ 51,464
e = - X ‘
4 like if you win to get 10000 monkeymoney ©o. Westeri - = . ~ | ‘ 48,473

03 \Toaster:3 & 15,790

& 43,068

o {M‘ 41,868

= - 75
185} ake N RUGS S 1135

4 Ssundee's Challenge b [Ssundee
e What round 270 locks like
' ONLYLIKEIF YOUWIN

q Page 1 0f 250 » {171

Encourages best work,
as it’s judged by peers

Broadens creativity by
inspiring others in new
ways

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING
Players are engaging with our IP even when they are not playing

Fan art and stories are also Player Generated Content

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ ninjakiwi

We build the games with the community through clear and frequent
communication

* Regularly presents latest
information and what’s next

* Creates known spaces for
dialogue

* Humanizes development team
* Sets personality and tone

* Taps into creativity and talent

Community-team

communication

= Successful organic growth

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ ninjakiwi
Regular update notes lets our players know what we’re doing and why

LS

" Looking Forward

We said a lot in 32.0 notes 5o not as much new-new news here but we restate our commitment to keeping players
UPDATe | 3 updated and looking for more ways to get the community involved in future development directions, so your feedback is

encouraged, respected, and appreciated.

« 340

Bloons TD 6 v33.0 - Update Notes! Heads down on Beast Handler - from the look to the variety of each path, we are putting great effort into

making this all new BTD tower something special. While we're excited to preview, we have to set realistic k h t bt
New Awesome expectations that the work involved may not leave much time before the update for sneak peaks, but we'll do now what we'r

« New Parsgon Tower - the Monkey Ace Golath Doomship what we can!
Endiess jokes about big planes aside, we've been very excited to build and §

.
st iy vk ol More Maps - still aiming for 2 new maps to make sure there is plenty of new badges to grab over the holidays d O N g 5 W h a‘t We Ve

Whie we resist thinking about P

q o festures from a4 3 pats « Creators

Controlthat plays 0ut usefuly across various map shapes - " " —— a N I I
e e | Huge thanks to these creators for supporting the early partnership with Nexus.gg and figuring out the ins al d O n e a n d W Y
hypicnyust outs of the system: ’

« New Halloween game con = Tewtiy: https://www.youtube.com/channel/UCh_qu1GUF4FCNtV4-fim3MA

Your eyes are not failing, nor is your screen - our icon s simply celebrating

« Ethan Reid: https://www.youtube.com/channel/UCbdbgaxLYyqYiSyGT3uDIFg

« Newhasps
S o Mg i « TrippyPepper: https://www.youtube.com/channel/UCBzY8qdsiLYhV_kP92JpmA P I aye rs wa nt to kn ow
Intermediate Community designed map - Covered Garden from wSuper?sg « 5JB: hittps:/www.youtube.com/channel/UCZIVHVDGZmvaFiTud7clLnw

« New Trophy Store ftems

= ISAB: https://www.youtube.com/channel/UCTWQHAkpgxXYHPB9IAO-Q & https://www.twitch.tv/btdisab
Heroes: oan of A Adora - Dragon Pet

where we're heading

Monkeys: Morikey Ace - Oragonly Pet = Boltrix: https: com/channel/UCIG) i /gBD-A

Coop:Pogh emote = Aidanz: https com/channel/UCxpy TSTZd7¥529p0Q

(Game & Ut Banana Farmer - Banana Costumne, Ghue Trap - Honey Bee skin i 2 7 , ,
e Dabloon: hitps://www.youtube.com/channel/UC-dsyRYBAXvoLgKPiSeRf4g

Banner winner by DREAD_LEAD (Engineer Foam) « Alukian: https://www.youtube.com/channel/UCKKjISVs-ThokGeSmLFmkaw

Barner winner by LordTeddington (Grand Master Ninga) = Hbomb: http com/channel/UCMV2-8sFDZmyqY48yswSIEQ & https://www.b

+ New Limied Time Items: DDT Bloon Skan - Spides, Avatar - The Scream , Avataf’

/smackdaddyjosh
« Sensation: https://wvw.youtube.com/channel/UCDXRWPVQX4p-{GFfr2z Cg

« New CT Team Store Rrems

« JeromeASF: https:/www.youtube.com/channel/UCrYnLKVAWfOQyOYOUQdk2A

New Awesome « Tewbre: https://wvaw.youtube.com/channel/UCCCOyUVIbt1 YagervgbwopQ
« New Beginner Map, Scrapyard!

Were still working with Nexus on improvements and tools and hope to include more creators by t

Old cars and other scrap go (o die in places off the beaten tr] this year, Stay tuned!

found thes remote location; defend the derelicts and dont fo
machinery « Console
We are still pushing hard to get BTD6 submitted for PlayStation and Xbox this year. 4 player cou
much fun and we can't wait to share it, but we cannot speak to a launch date, or even whether i
or early next. As 500 as we can update you on release targets, we will

~— _,}
Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING

@ el

Building personal relationships through interactions with the developers

Regular place and
process for interaction
with development team

Sets tone and
personality of the
company

Establishes what will
and won’t be talked
about

Posted by u/CoreyNK 6 days ago (B
What's Up At Ninja Kiwi - 4th November 2022

A little while ago we had this great question in the blog!
Do the NK devs have any pets? If so, who is the cutest?
So we thought we would show you just some of the amazingly cute animals in the NK fa

Hey everyone! Welcome to this week’s blog with the NK team!

L —

' l

Questions from the comments:

Do the Bloons have their own language? Is it called Bloonlish?
“We have yet to observe any form of vocal communication from the bloons.” - Dartvid Attenborough

Do the Anti-Bloon and Legend of the Night have any sort of deity status in the Monkey
community?
Feared and revered in equal measure.

Do any of the monkeys celebrate Day of the Dead? Does Quincy get to remember all of his
Quincy ancestors?
They do! Quincy sits around in a fugue all day muttering to himself about sons of sons of sons of.

The plasma monkey fan club costs a lot! What do they do with all that money? Do they
all on comic books and action figures?
Superpowered costumes do not come cheap!

Where does Geraldo get his Pickles for his Jar of Pickles?
He wanders around the local farmers market, always on the lookout for good deals!

How's Dr. Monkey doing? He should be resting after creating the absurd power of the Parago:
Does he create them? Or at least assist in creating them?
He's definitely involved somehow but we're not sure exactly what he does.

When you guys have a really good tower idea, that you are willing to commit to make into
tower, how do you go about it? Do you have to rewrite it multiple times and do lots of rewo|
to make sure it isn't op?
Dartling and Mortar were already towers in BTDS, 5o there was lots of precedent there as to how
should work and it was mostly about balance. The Beast Handler is still in development and we
plenty of work/rework and tweaking ahead of us no doubt!

How do monkeys/heroes react to being placed slightly too far away from the track to pop
anything? Do they just sit there and watch the carnage, or do they get upset?
They assume there is a grand masterplan from the chief high Monkey commander in the sky.

Do Bloons share a hivemind? If not, how do they communicate?
Wee not quite sure but it would seem logical wouldnt it?

Company presentation T Modern Times Group MTG AB
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ORGANIC MARKETING
Staying accessible on multiple channels

< Ninja Kiwi

d 3 4
Bloons TD 6 (_roned ) (&)

1/btdé

Posts  Wiki  NinjaKiwi Support  NinjaKiwiBlog ~ Merch Store  Ninja Kiwi Games v

Create Post 9] About Community 5
For discussion of Bloons TD 6 by Ninja Kiwi i st Social Spaces that infOI’m,

with Ninja Kiwi! N\
@ Created apr 15,2017 SRR~ engage, and entertain

SQRIAL Dﬁll.ll {L]

(6 F{L Great moderators are

{ akj essential to handling volume

USER FLAIR PREVIEW V3

@ Hot % New

db Top

4 PINNED BY MODERATORS
—
250k Celebration and Future Competition!
D sc () award  /? share [ save e
4 by u/BloonsBot o 18 hours ago
Q) swcomasns (5 mima: 75 swws [ o

®

251k el 3k

ribers Poppin;

Top 1%
ons Ranked by Size

45  Posted by u/s:

@

scott_ninjakiwi

of :9

CCOMMUNITY OPTIONS

g @

2
3

@
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ORGANIC MARKETING @ ninjakiwi
The community becoming part of the team is a win-win-win

4 celebrated community members now working for NK

L
25

A
vZAz ¢ ° -® and 2 others Ark/LoK 4.

- JoeyRainstorm#6867
Jajajosh#8066

ROLES ‘&4 I'm losing my mind, send help in the form ABOUT ME ABOUT ME
of food . . . QA/Tester for Ninja Kiwi. Long-time fan of
Official Community Manager for Ninja Kiwi. cooperative gaming, especially if it includes

Ninja Kiwi @ Content Creator + ROLES ‘echs. Ex-farmhand, made it from outback

ROLE tralia to Auckland via my work. We will

r fall.

() Ninja Kiwi @ Reddit Moderator
NOTE inja Kiwi
SAS Veteran @ Wise Monkey penakivy &5

@ Ninja Disciple NOTE

% Server Mod

Their voices as part of the development team
give added authenticity

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ niniakiwi
Enhancing the player experience through active community management

Provides essential help
function

Broadcasts responsiveness
Creates anticipation
Spurs participation

Supports content creation

Community
management

Successful organic growth -

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ ninjakiwi

more awesomer

Fast and good support is crucial to maintain a positive user experience

— N

Inbox Overview

Main Inbox ~350, with the earliest being Friday, 4th November.
Priority Support ~3

Tickets this week ~3605 (+377 on last week)

Tickets this weekend ~1017

Avg. reply time for past week ~6.35hrs

Highlights

Ploons 106 ’ ) Job #1 for
+ Some reports of players not receiving rewards from ranked bosses. / .
» Still getting reports from flagged players. commun Ity
= Getting more reports of guilds in broken states - Alan has pushed out a server-side fix for this so monit
management -
essential for players
being heard and
building a solid
reputation

Battles 2

= Still plenty of disconnection/desync/bloons leaked but no lives lost being reported.
= 1.7 social stuff, update notes and YTer videos out. Mixed response but overall positive re the new sea !

BATTD

= Players on Android 12 getting a black screen on launch. Requires a Unity update to fix which Danny is waorkin

Ongoing Issues

Bloons TD &

« Players being unable to connect in co-op due to lobby not available - https-/github.com/MNinja-Kiwi/btd6/issues/27171
= Lots of players appear to have been false flagged.
Battles 2

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING

.ninjnkiuwg.j

more awe:

Prioritizing our players’ experience has made BTD6 into one of the world’s

highest rated games of all time

Public
feedback
shows
connection
and care

3 Trailers Movement, rank, title, date, platforms, tag and price

PORTAL 2 1. Portz

FIADES. | - 4. Hades :
\T‘pé\ople'j ] . , : High ratings

pl@yqrggﬂg}\

(O mﬂ

validate
purchase

S

RIMW®RLD

Bloons TD 6
P(RTAL 0. Port : Ratings and Reviews

o 4.8
L ] outof§ 207.2K Ratings

12 F
SR

#15 All Time!
WY :

S e

| A%

‘ 9 Nov2022,02:07 - y4 0 LR O

Device: Samsung Galaxy A02s [% Device language: English  App version code: 5909  App version name: 33.3  Android version: Android 11 (SDK 30) [&
1.8 8.8 ¢

Can't see the monkeys

@ ninjakiwi - 60ct 2022, 01:33

Hi there, we're sorry to hear you are running into problems when playing BTD 6! If you can please get in touch with some more details at
support.ninjakiwi.com we will be happy to help you with this! - RS

° 8Nov2022,1547 - 90 GA O
Device: Samsung Galaxy A71 [ Device language: English  App version code:- App version name: - Android version: Android 12 (SDK 31) [&
It's good

inja kiwi - 8 4
ello there! Gl e been enjoying BTD6! We hope you continue to have fun with the game and to stay awesome! -JR

8Nov2022,1111 - 5 0 GA 0

laxy 52156 [& Device language: English ~ App version code: 5909  App version name: 33.3  Android version: Android 12 (SDK 31) [&

C 2

're sorry to he account data! If you can please get in touch with us at https:/support.ninjakiwi.com
ieone from the you out! -JR
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ORGANIC MARKETING @ ninjakiwi

Taking the community experience to the next level through events and
contests

Provide variety, anticipation, and
entertainment

Spurs creativity, competition, and
content creation

Company presentation | Modern Times Group MTG AB

89



ORGANIC MARKETING @ niniakiwi
Extending and retaining the audience through content creation

* Key to organic growth
* Inspire and extend audience

* Provide teaching and
entertainment

¢ Socialize and validate time
spent

* Synergize with new content

* Incentivize without invalidating

Content

creators

= Successful organic growth

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING
Driving organic growth with our own content

Your channel has had 52,503,905 views so far

Watch time (hours) Subsc Your estimated revenue (L

52.5M 430.2K X $0.08

Official videos for
updates and features

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ niniakiwi
Driving organic growth through content creator relationships

Bloons TD Battles | THE BANANA FARM!

Bloons TD Battles :: LATEST GAME EVER

ST UPDATE EVER! | Bloons TD Battles Gami

§,’.L;'3 SSundee @

BTDS Deluxe New Tower! Monkey E - - MOLT ®

A MasterOv Mobile Gaming

BTD4 The New Dartling Gun

f\ SJB
&) .. Bloons TD Battles King of the Hill E1
Years of history, especially with
dedicated Bloonstubers - never
sponsored

mnsrock @

62,172 views - 4 Jan 2014
Inspire and expand the audience

Popular channels validate time spent
by seeing others’ presence

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ niniakiwi
Content creation synergizes with our updates and new releases

Creators need
new content

Creators validate
and promote
new content

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ niniakiwi
Rewarding our content creators while maintaining authenticity

brought back but might have come back anyway
1.0%

Sales Snapshot

Gross sales made through the Nexus Support a Creator AP! integration. )
stopped spending but came back through creator
12.2%

Last 24 Hours Last 7 Days Last 30 Days Last Month (October) Lifetime

$1,102.23  $9,979.48  $55211.05  $57,038.05  $108,635.77

converted by creator
36.2%

came back recently, was spending without creator
T46%

Creator Eamings Snapshot

Creator eamings from the Nexus Suppart a Creator AP integration

Last 24 Hours Last 7 Days Last 30 Days Last Month (October) Lifetime

$165.40 $1,498.41 $8,289.83 $8,564.49 $16,311.57

was already spending frequently and still is
30.1%

M previous avgspend [l postavg spend

$8.00

$7.23
Paid influencers aren’t . se00

perceived as reliable

$4.00
Donation and revenue s200
share models work -
50.00

converted by creator was already spending came back recently, was siopped spending butcame  brought back bui might have
frequently and stillis spending without creator back hrough creator come back anyway

better, taps into
generosity

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ niniakiwi
Continuing to strengthen our community is central to our growth plan

BTD6 content creation
& sharing platform

More creator and
community coordination

Update & roadmap influence Tower editor

Events & contests Track editor

Game editor

Revenue sharing

Company presentation | Modern Times Group MTG AB
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ORGANIC MARKETING @ niniakiwi
Applying our expertise across the group to fuel further organic growth

D Battles :: LATEST GAME EVER

2 bscribers
Bloons TD Battles King of the Hill E1 Battle 1

62,172 views - 4 Jan 2014

Player Community-team Community Content
created content communication management creators

Successful organic growth

@

Expand key tenets to other MTG teams

A\ Player Daily m Character & .@. Platforms for .

Company presentation | Modern Times Group MTG AB
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M® | Hutch

SHAUN RUTLAND

THIS IS
HUTCH



HUTCH
We founded Hutch in 2011

London, United Kingdom

l

Founded in 2011

I

Part of MTG since 2020

l

~160 employees in Nov’'22

Executive & senior team

Hutch

Shaun Rutland
Co-Founder & CEO

James Levick
Chief Technology
Officer

=~

_—
- b

Peter Hansen-
Chambers
CFO

Tim Mannville
Chief Product Officer

Andy Watson Jonathan Alpine
COO Chief Creative Officer

Charmaine Ravinder Singh
Clavier-St John Ruprai
Head of People Head of Art

Company presentation | Modern Times Group MTG AB
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HUTCH

Hutch

Some of the world’s strongest racing games and three new exciting titles in the

pipeline

Produce Introduce Grow Establish Harvest
g
\\J
Unannounced Formula 1 Top N MMX Hill
Clash Drives Rebel Racing Dash 2
e i N S — ""V | == a—" |
__ ‘
Unannounced ’
e =] "‘"F-#‘ |
Unannounced ’

% 43 SONAY
- e m— \ -93\ p
& @ (
Smash Cops Smash Bandits MMX Hill Hot Wheels
Smash Cops Heat Racing MMX Racing Dash Race Off Race Kings Puzzle Heist

Notes: 1) Q3’22

4

Live
games

0.6

Daily active
users!

Share of group
pro-forma
revenue 2021, %

3

Games in
development

3.8$EK

Average revenue
per daily active
user!

Company presentation | Modern Times Group MTG AB
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HUTCH

Hutch

We are ranked #2 in the highly competitive racing genre

The Racing' genre,
Q3’22 LTM in US & Europe?

Racing'
$166m

+2% YoY growth

Sports & Racing
$860m

Our ranking in the Racing ' genre,
Q3’22 in US & Europe?

——
1 TAKE TWwWO
INTERACTIVE

3 MINICLIP
4 MADBOSR
5 I'a CAMELDFT

Notes: 1) Racing defined as Sports Manager and Arcade Racing genres; 2) By IAP revenue

Sources: Sensor Tower (2022)

Our gamers, Q3’22

32 28.

Average age Under 25

Female Male

34% 66%

Top 3 countries?, Q3’22

[
: NI |2
| [\
24% 12% 12%

Company presentation | Modern Times Group MTG AB
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HUTCH Hutch
Our growth journey over the past 19 quarters

Reported
revenue

Q118 Q218 Q318 Q418 Q119 Q219 Q319 Q419 QT20 Q220 Q320 Q4’20 QT21 Q221 Q321 Q421 QP22 Q222 Q3’22

Company presentation | Modern Times Group MTG AB
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HUTCH
Aiming to become #1in mobile racing and shape the industry

Hutch

L 2 S

We want to shape We aim to be #1 We dare to innovate
automotive grossing in the mobile to develop the greatest
entertainment on racing market titles and retain the
mobile best talent

Company presentation | Modern Times Group MTG AB
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HUTCH : Hutch

. . . . DUELOTHER
Winning by being the category inventor :.v:l.  RACES

UPGRADE AND
CUSTOMISE
YOUR CARS

gﬁ Winning Strong + o/_), Strong iy @ { pategory

concepts W licensing 20Q community inventor

Company presentation | Modern Times Group MTG AB
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M® | Hutch

SHAUN RUTLAND

MAKING GAMES
THAT PEOPLE WANT
TO PLAY



MAKING GAMES Hutch
We make the games people want to play

Cars and racing is We know our We are influenced Success requires Prototypes are
® an audience, not customer better by market research and a lot throw-away, allows
" justagenre than most, focused | successes and of market testing the development

e

on this area for 11+ apply our team to test, learn
automotive lens and repeat

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Continuous prototyping is a necessity to develop successful games

Focused on
delivering new
experiences that
get us to new
heights

Prototypes

Validation tests

Published games

Profitable games

Games generating
an aggregate of $250m+

Company presentation | Modern Times Group MTG AB
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MAKING GAMES

For us, game development is as much an art as it is a science

Creativity

Hutch

. Basic market
Discovery testing

Prototypes

Instinct / @
community / I]\”(\o Data

broader market 1 I] [ informed

trends

=

Data usage

Scaled market
testing

Data
driven

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Diligent research and close community contact make up the discovery stage

Discovery

Strategic ‘performance
challenge' gameplay
with dynamic
Gather team and animations.

community interests

Discovery

Research market winners

Paper ideas and pitching - . Unique content model
‘ provides unprecedented
quantity & variety of

£ < . performance cars to
Move to next phase of . j crniii = > = collect.
basic market testing 3

Choose paper ideas

Compete around the
globe in rich campaign
play.

Team up with friends to
share the best prizes.

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Icons and fake AppStore pages to measure download intent

Basic market
testing

4-8 weeks

Basic market testing e s

Icons & fake Appstore
pages
Checking for CVRs

Download intent

Mini Rally N Burnt Steel
]

Sometimes seek market
research feedback

Seeking market
viability, theme and : » 3
tone feedback @ {3 ) e e

If you'd like to be included in future
invitations or would like to fill out a quick
survey to help us shape the game, please

tap here.

About this game About this ¢
About this gar 1 WANT TO HELP!
. soc.netli )

AA & ch-app-store-poc.netiify.app ¢

Company presentation | Modern Times Group MTG AB

109



MAKING GAMES Hutch
Internal testing of MVPs and continuous iteration

4-8 weeks
Protypes, developed
and tested
internally. A lot of
iteration cycles

Choose prototypes to
validate

CAMPAIGN MULTIPLAYER
MATCH MATCH RENAULTSPORT
L MEG ANE 265 CUP

EwD

0-60: 7.4 SECS| 0-60:5.8 SECS)|
TS: 131 MPH, TS: 158 MPH
BRAKES: 184 BRAKES: 210

HANDI ING: 72 HANDI ING: 87

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Taking successful prototypes to the next level

4-8 weeks

$867725562
>
9 L 38 oserrssez | T | 7

Join the Top Drives
Community Forums

- 1
MULTIPLAYER S hades . i = :
MATCH 4 - | i 4 m
o -

CAMPAIGN
MATCH

RENAULTSPORT

MEG ANE 265 CUP.

DIRT HILL CLIMB

HANDIING: A7

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Testing, learning and repeating to refine player retention

6-16 weeks for D1 test, 6-12 months for D7+ test

Player behavior informs
about assumptions
relating to game
performance.

Using assets and parts of our other games

e

Looking at early retention and engagement

We don’t monetise during validation phase

Again, looking at how the icon and app store pages are converting

Review overall picture. Top Drives metrics are not typical, but
community and marketing KPls make this game really successful

Company presentation | Modern Times Group MTG AB
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MAKING GAMES
Testing, learning and repeating to refine player retention

6-16 weeks for D1 test, 6-12 months for D7+ test

1000

NEXT RACE

ASPHALT

- IJ : o

Sugface e Surface
WASPHALT 1/2 TLE DRAG N ASPHALT HAIRPIN ROAD

| TOP SPEED GRIP WEIGHT 4WD TOP SPEED ‘ GRIP WEIGHT

TOP SPEED A . 112
0-60MPH )

Hutch

1000

NEXT RACE

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Testing, learning and repeating to refine player retention

6-16 weeks for D1 test, 6-12 months for D7+ test

F1 Clash D1 retention

v1 had a bug. Always something
you can improve, beware endless
iteration — in this case clearly
worth fixing and re-testing

v2 > SL1, lose some retention when
switch to server authentication

Adding IP was huge!
(There were some other changes but
these were very minor)

SL4 F1 Branding

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Testing, learning and repeating to refine player retention

: Basic market sy L. Scaled market
6-16 weeks for D1 test, 6-12 months for D7+ test
First validation, D1 retention in Netherlands

Getaway Top Drives Hill Dash 2 Tank Formula Rebel Puzzle Drag Clash Car Life Racing Game 1 Game 2 Game 3
Driving Hunter Racing Racing Heist Worlds
Simulator

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Final testing of scaled marketing in a major market

Scaled market
testing

4-6 months for initial test

— T—
fGame hzs rr;pve:l Lots of feature Monetisation ROAS testin Testing ina
rom production to A/B testing testing 9 major market

soft launch

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch

We start out small and allocate more resources as we gain confidence
in the product

4-6 months
6-16 weeks for initial tests
1-3 additional
months for
2-4 weeks 4-8 weeks 4-8 scale'tests
2.3 FTEs 2-3 FTEs ~ 5-20 FTEs
. Basic market ey e Scaled market
o
18-36 months - == R/ /
from first idea to 3
commercial

launch

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
Continuous prototyping is a necessity to develop successful games

Focused on
delivering new
experiences that
get us to new
heights

Prototypes

Validation tests

Published games

Profitable games

Games generating
an aggregate of $250m+

Company presentation | Modern Times Group MTG AB
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MAKING GAMES Hutch
An exciting roadmap ahead with multiple new titles in the pipeline

i

Q2’23 — New licensed motorsport game Q124 — New TV licensed game
RS R o T

Q2’23 — New licensed game

Company presentation | Modern Times Group MTG AB
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M® KONGREGATE

MARKUS LIPP

THIS IS
KONGREGATE



KONGREGATE
We were founded in 2006

Founded in 2006

Part of MTG since 2017

~140 employees in Nov'22

Remote first (60% US, 40% row)

Executive & senior team
I

KONGREGATE

Markus Lipp
CEO / CFO
20 yrs in Management &
Finance: InnoGames,
MTG, ProSiebenSat.1,
Kongregate

Jan Steglich
SVP of Business
MTG Investments
15 yrs in BD: Kongregate,
Detecon Inc., Pro 7 Sat.1,
MTG

Michelle Shaw
CBOO

15 yrs in Games: Gameloft,
Fandom, GamePro
Magazine, Kongregate

Ryan Snyder
Head of Production

18 yrs in Games: High
Voltage, Monolith,
Midway, Wideload,

Phosphor, Iron Galaxy

Max Murphy
cTo

15 yrs in Technology: ELC,

AWS Elemental, Burnside
Digital, Kongregate

Katharina
Greggersen

Sr Director of Product

10 yrs in Games: Goodgame Studios,
Rovio Entertainment, Kongregate

Jorge Ezquerra
VP of Product

10 yrs in Games: Gameloft,
APP, Edge Case,
Kongregate

Matt Brown
VP, Marketing & Ads
10 yrs in Advertising: UM
Worldwide, Kongregate

Julia Haynes
Chief of Staff

8 yrs in Finance &
Operations: Kontora, Hauck
Aufhauser Lampe

Rod Contreras

Sr Studio Director
17 yrs in Games: Studio
Founder - Gamaga, Game
Builder

Company presentation | Modern Times Group MTG AB

121



KONGREGATE KONGREGATE
Focusing on traditional and blockchain gaming

Traditional Games /e e @ Blockchain Games

Focus on proven track record and \ &, - Leverage strong platform and developer

lessons learned on CCG! stack: " position from web2 into web3 by creating

>100m LTR with Animation Throwdown CCG! digital ownership i CRElNEEENN.

Established CCG!' tech backend
Know-how on execution and marketing

Marketability

Notes: 1) Collectible card games Company presentation | Modern Times Group MTG AB
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Platform Blockchain

Traditional

KONGREGATE

games

Produce

Introduce

Establish

Harvest-Tonic

]
QF
8
33

H

Spell-
stone 2

Bit Heroes
Ar

nnnnnn

Notes: 1) Q3’22

KONGREGATE
A portfolio of traditional games, the Kongregate platform and blockchain

25 S

Live Games in
games development

1.1sex

Daily active Average revenue
users’ per daily active
user’

Share of group
pro-forma 7 o
revenue 2021, % /O

0.6m

Company presentation | Modern Times Group MTG AB
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KONGREGATE » KONGREGATE
Our journey over the past 19 quarters

Reported
revenue

Qr18 Q218 Q318 Q418 QP19 Q219 Q319 Q419 Q120 Q220 Q@320 Q4’20 QT21 Q221 Q321 Q421 Q122 Q222 Q322
Company presentation | Modern Times Group MTG AB
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M®  KONGREGATE

MARKUS LIPP

LEVERAGING HISTORY OF

PUBLISHING IN WEB3 AND
BLOCKCHAIN



WEB3 AND BLOCKCHAIN

The unique opportunity
in blockchain gaming

KONGREGATE

We are creating an integrated
experience that enables players

to become owners
in their gaming journey.

Company presentation | Modern Times Group MTG AB
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WEB3 AND BLOCKCHAIN KONGREGATE
Leveraging our web2 DNA into web3

WEB2 GAMING WEB3 GAMING

250m 3.8m

Mobile Installs Wallets Created

Years in

46m Games 364k

Lifetime Regs Monthly Active Wallets

128k 0 4 NFT

Games on Platform Years in Games live in 2022
40k asiels 3m

Developers NFTs Minted

5.7m’ 117k?
MAU 4 Years in @ Twitter Followers
0.6m’ Blockchain 139K3

DAU Discord Members

Notes: 1) Mobile & browser data combined; 2) Platform 41k, games 76k; 3) Platform 5k, games 134k Company presentation | Modern Times Group MTG AB
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WEB3 AND BLOCKCHAIN

Connecting gamers to developers, PLAYERS
infrastructure and technology

DEVELOPERS 55

publish,'nggames

games .cop, >40k

devs .com

Ll
dh W -xﬁf
e
J'I lll ?ﬂ‘* 5‘”‘{ n .
i . i g ‘\ |

“ 1.Kongregate.com web3 Platform et
& . e -
. @ 5 2.0wn Game Development/IP Partnerships
J PARTN ERS Existing Player Base Tokenomics W
| Plug & Play SDK Solution Publishing Services
=) Cross Game Wallet Scalable Community Support
540 -
M1,
U/)d

pany presentation | Modern Times Group MTG AB
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WEB3 AND BLOCKCHAIN KONGREGATE
Creating a seamless transition for web2 gamers into a web3 gaming journey

Platform Games Team
web3 gaming reimagined Metaverse & IP games
Strong brand reputation Cross-platform gameplay Experienced leadership

. . Team
Tokenomics Tokenomics
(S ] . . Game & blockchain
N Seamless onboarding Seamless onboarding developers
% e Custodial wallets Play, learn, earn, own .
MRE Strong community & 41LATA

marketing team

Play, learn, earn, own load .
i} o
46m 128k 40k 271k B L
Reg. Players Games Developers Social Bs;\é_!s ="
following

Kongregate is the blockchain center for the entire MTG group

Company presentation | Modern Times Group MTG AB
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WEB3 AND BLOCKCHAIN KONGREGATE
We are the igniter of web3 and the future of gaming

Play and own combined with interoperability in an
open metaverse are the future of gaming

" We are the igniter! We extend web2 gaming into web3,
i allowing users to become owners of their gaming journey
||

Educating users and supporting their journey into
_— the web3 space

Company presentation | Modern Times Group MTG AB
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MTG

What we want you to take with you from today

| =T A Q
——— - 4

o

Our group comprises some of the most talented entrepreneurs in the gaming industry

Through the Flow Platform, we draw on each others’ strengths and make
the whole greater than the sum of its parts

We have strong evergreen IPs in growth mode and an exciting
pipeline of new games to be released in 2023 and 2024

We are confident that we can continue to
outgrow the market

Company presentation | Md




