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Sub -Saharan Africa MTG

| .
World's ten fastest-growing economies™ GDP growth, unweighted annual average, % \
Annual average GDP growth, % \
2001-2010t 2011-2015¢ ¢ \
Angola 11,1  China 9.5 Asian countries
i — n
Myanmar 103 Ethiopila 8.1 \
Mgera 89  Mozambique 7.7 ‘ \
Ethiopia ... 84 Tanzmia . 7.2 African countries \
(T R S MG e 2 3 \
Chad 7.9  Congo 7.0
e .
Gmboda 77 zamba 69 \
Rwanda 7.6 Migeria 68 1970s  1980s  1990s  2000s 2011-15! \

*Excluding countries with less than 10m population and
Sources: The Economist; IMF Iraq and Afghanistan  t2010 estimate #Forecast \
N



- Top 20 markets
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Top 20 African Markets ( excl . MTG

South Africa )
Macro comparison

Pop Urban GDP/ Capita Real GDP Mobile Users

GJuntry F&ank Pop (m)  Gowth  population ($) Growth % Inflation % (1) TV HHs Main Language

2% 43% 1% 13% 71 12800000  Avabic
_________
Algeria 1% 66 % 7200 3% 4% 7000000 Arabic
Mozambique 20 38% 1100 7% 12% 4400000  Portuguese
___________
Morocco 1% 58% 5% 2% 3100000 Arabic
_________

20 40% 0% 16% 2400000 English
Tunlsa 11 1% 67 % 9500 0% 4% 11 2000000 Arabic

Senegal 3% 42 % 1900 4% 3% 1000000 French
Bhiopia 15 94 3% 17 % 1100 8% 3% 7 800 000 English
Cameroon 16 20 2% 58 % 2300 4% 3% 10 780 000 French
Zimbabwe 17 13 4% 38% 500 6% 6% 8 780 000 English
Libya 18 7 2% 78 % 14100 n.a 6% 11 730000 Arabic
Zambia 19 14 3% 36% 1600 7% 8% 5 700 000 English
Angola 20 18 3% 59 % 5900 4% 14% 9 500 000 Portuguese
5 Source: 2010 - CIA World Factbook, DISCOP research
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IODERN TIMES GROUP

criteria

Decision criteria

Target markets

Market entry

Market size threshold of US$ 10-

15 million

Strong GDP growth & ad market

growth potential
Political stability

English or French speaking

Pay-TV channels available through 3 party networks

Primary target markets

Operation running

Secondary target markets

Key North African markets

Z



MTG Africa

Free-TV Channels Production House Pay-TV Channels




