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Born 1972 

 

Joined MTG in 2011 

 

What I love: Golf & soccer 

 

What I hate: Negative people 

 

Quote: ñYou can't keep doing the same thing 
and expect a different result.ò 

Joseph  

Hundah  

CEO of MTG Africa  
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Sub -Saharan Africa  

The opportunity  
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Africa - Top 20 markets 

(highlighted in dark blue)  
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ÅPopulation:    740m 

ÅPopulation growth:     2% 

Å% living in urban area: 45% 

ÅGDP per capita:   ~ USD 3,700 

ÅAvg. Real GDP Growth  4% 

ÅInflation:    10% 

ÅMobile penetration:  55% 

Source: 2011 - CIA World Factbook 



 Source: 2010 - CIA World Factbook, DISCOP research 

Top  20 African  Markets ( excl . 

South Africa ) 

Macro comparison  
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Country Rank Pop	(m)
Pop	

Growth
Urban	

population
GDP	/ 	Capita	

($)
Real	GDP	
Growth	% Inflation	%

Mobile	Users	
(m) TV	HHs Main	Language

Egypt 1 84 2	% 43	% 6	500 1	% 13	% 71 12	800	000 Arabic
Nigeria 2 170 3	% 50	% 2	600 7	% 11	% 87 12	000	000 English
Algeria 4 35 1	% 66	% 7	200 3	% 4	% 33 7	000	000 Arabic
Mozambique 5 24 2	% 38	% 1	100 7	% 12	% 7 4	400	000 Portuguese
Kenya 6 43 2	% 22	% 1	700 4	% 11	% 25 4	000	000 English
Morocco 7 32 1	% 58	% 5	100 5	% 2	% 32 3	100	000 Arabic
Ghana 8 25 2	% 51	% 3	100 14	% 9	% 17 3	000	000 English
Sudan 9 34 2	% 40	% 3	000 0	% 16	% 18 2	400	000 English

Tunisia 10 11 1	% 67	% 9	500 0	% 4	% 11 2	000	000 Arabic
Tanzania 11 44 2	% 26	% 1	500 6	% 11	% 21 1	500	000 English
Ivory	Coast 12 22 2	% 51	% 1	600 -6	% 5	% 15 1	500	000 French
Uganda 13 36 4	% 13	% 1	300 6	% 14	% 13 1	000	000 English
Senegal 14 13 3	% 42	% 1	900 4	% 3	% 8 1	000	000 French
Ethiopia 15 94 3	% 17	% 1	100 8	% 33	% 7 800	000 English
Cameroon 16 20 2	% 58	% 2	300 4	% 3	% 10 780	000 French
Zimbabwe 17 13 4	% 38	% 500 6	% 6	% 8 780	000 English
Libya 18 7 2	% 78	% 14	100 n.a. 6	% 11 730	000 Arabic
Zambia 19 14 3	% 36	% 1	600 7	% 8	% 5 700	000 English
Angola 20 18 3	% 59	% 5	900 4	% 14	% 9 500	000 Portuguese



Gross Ad Market CAGR* 

Ghana:  41% 

Kenya:  41% 

Nigeria:  35% 

Tanzania: 24% 

Source: Synovate, MMSL, IMF 
* Significant discounts apply across all markets 

**  Average GDP Growth in the four markets 

Advertising spend in sub -

Saharan  Africa   

Significant  growth  in key  

markets  (indexed ) 
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Operation running  

Primary target markets 

· Market size threshold of US$ 10-

15 million 

· Strong GDP growth & ad market 

growth potential 

· Political stability 

· English or French speaking 

Decision criteria 

Pay-TV channels available through 3rd party networks 

Secondary target markets 

Key North African markets 

X 

Target markets  

Market entry criteria  
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Free-TV Channels Pay-TV Channels Production House 

MTG Africa  

Current  operations  
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