Jette Nygaard-Andersen

EVP of Nordic Pay-TV
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Significant growth in IPTV subscribers
(Nordics, 000s)

20%
share of PTV
market

IPTV offers
g rOWth 2004 2006 2008 2010 2012 2014F 2016F

Open fibre connected homes expected

p ot e n t i a I to continue growing (Sweden, 000s) 50%

growth
2014-2018E
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Large potential for Viaplay

Addressable market Strong Viaplay
of 12m households subscriber growth

SVOD household penetration (Sweden)
40% -
34%

+91%

13% vs. CMD 2013
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Strong TELEZ

partnerships
for Viaplay

Platform
partnerships




Improving cost
performance
and o
building new
capabilities




More than half of users who watched
Frozen saw it several times

Preview viewing of Paradise Hotel
grows over the season

Share of
viewers who

V‘é?zczzend 80-90% of OTT viewing is in-home

Viewing on mobile devices growing

75%

ﬂ\\ 100%
£ \
;/ ) Cord-cutting and cord-shaving indications still low

50%
Trial subscribers converting to paying

25% is highly related to content watched
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Unique eco system

Customer
insight

Operational

Relevance
excellence

We are driving
t h e d I 9 I t a I LA Gptd"“
transition

Strong

partnerships Content

Scale and broad Platform
presence agnosticism
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Rikard Steiber, CEO Viaplay



3.5M Nordic
HH with SVOD

by spring 2015

(1in 3 HHs have +1 SVOD
service in SE and NO)

0]
Spring 2014 Fall 2014 Spring 2015
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Viaplay is +91%
growing faster vs. CMD 2013
than market




Viaplay reach
new attractive

user segments
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U s a g e = 2 Vviaplay
Growth

Mobile usage up 144%

Viewing/user up 41%

Kids viewing up 513%

Barnens alsklingsfilmer




The new family focused
Viaplay is here!
.!5 o %

New product, content and brand
will grow revenues and market share



Product

Next generation
Viaplay on all
platforms - fast,
personal and
scale
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Vvalj kategori

S viaplay

Elysium
Science Fiction / Action | 2013 | 1Th 49min

[CI1 6.7 fran 233 186 anvandare

Ar 2154 bor de priviligierade rika i en paradistillvaro pa rymd-
stationen Elysium. Nere pa den forstérda jorden slass den évriga
manskligheten fér sin 6verlevnad.

New movies

Popular

SAMEUNG.




Content

The Nordic leader

in premium sports
on all platforms

International top-rights

Fall 2016

Local rights

nnnnnnnn

5%
CH??E?ESNS
Sept Mz Yy
g /\ N \
&
* Oct - June
¢
¢ £FE
% Formula X
* Mar - No

$CO

TCC #$CC

FS



Content

Unique collection
of kids, movies &
series content

“Viaplay Premiere”

Klds strongest klds content offerlng on the market
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Content

Unique collection

of movie, series
and kids content

“Viaplay Premiere”
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Brand

Build a brand that
customers love,
buys and never

want to leave







Partners

Strong brands to W > viasuav

jointly market to )\ o
new customers ¢
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> viaplay :

Data Future

A new signhed-in

video eco-system

across all services g =
e

Studio Paradise
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We are on track with the plan
to transform our business
and drive the industry’s
digital transition



