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Access demand not met by
higher prices
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We need to fix this unbalance

@ Increase prices

@ Extend pool of ad hoc clients

@ Offer more sales packages
@ Accelerate digital
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Growing video consumption
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Drive growth
through
new sales
co-operations
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Free-TV
continue to
drive

value to MTG §




TV is still King!
Drive digital leadership
Work smarter to drive synergies



