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Video consumption
continues to rise
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And Sweden is no
exception
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With new models
emerging
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And accelerating
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Delivering
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Sales
growth



Organic
growth



Profit
growth



Key drivers for growth
& value creation




Digital
growth



Content
growth
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http://www.futurefilm.fi/index.php

Geographical
growth



Free-TV Scandinavia
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Pay-TV Nordic
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Free-TV Emerging Markets
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Not really!







And we are
moving fast

SVOD
subscriptions



And we are
moving fast

AVOD sales
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And we are
moving fast
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Nordic
market situation

PUT down
DTH subs down

Viaplay, content,
digital, data intel
investments



Nordic
success story
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Lessons learnt
Pricing power

Cost control

Online growth




No sacred cows

Divestments



Selective M&A

Acquisitions



There is an elephant
in the room...




End game

Profitable
growth




We know how to win!

Fit for purpose
Future proof

Disciplined

Long term




Responsibility at our core

FISE4Gooa

Dow lones
Sustainability Indexes

-~ PA JAGT
- EFTER GAME
. CHANGERS!

T Wty Bt b g e gk o0 e 0 | b |
Bt -t g Vo bk bty

ot b et 0y Fabawe e ke Masran cabe m

»
’ y N o g St G e )

. '_. f — - -—
~ - Sdorch
‘)‘ \ 4] : " 1D reag on ph Pacboss



