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Agenda

Session 1 Session 2

13:30 - 14:25 15:30 - 16:15

MTG Group overview and strategy Gaming

Jorgen Madsen Lindemann, President & CEO Hendrik Klindworth, CEO, InnoGames

Financial overview and disclosure Emily Greer, CEO, Kongregate

Maria Redin, CFO

14:25 - 15:15 16:15-17:30

Opportunities and MTG vertical strategy Esports

Arnd Benninghoff, EVP Esports and Gaming Ralf Reichert, Co-CEO, ESL

MTG VC fund ,I\D/Iawd Ni!cgel, Cko-gE_OC,EEgLD ok
Scott Rupp, MTG U.S. arcus Lindmark, Co , DreamHac

Harri Manninen, Founding Partner, Play Ventures il Nerelung), Ce-eiao, Dl




—— Compelling new vision built on strong heritage ——

A long history of successful transformation

o, E il

(18
11,

Identifying major Leveraging core Getting ahead of
market trends capabilities the curve
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[ ongregams | To be the home of
esports and gaming
Broadcasting > Production > Streaming > entgﬁcg}innrgent entertainment

MO :




Massive market opportunity
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Sources: Newzoo, Nielsen, Goldman Sachs, PWC, SuperData, McKinsey




—— Digital transformation and portfolio management ——
Gearing up to shape the future of entertainment

Divestments Acquisitions and investments
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Ukraine
Russia
H
il ...and more!
Bulgaria*

Notes: Refers to acquisitions and divestments from 2015 onwards m 5

*Includes sale of Bulgaria based on announced price



Strong performance and

superior shareholder returns

Total Shareholder Return Index
July 2015 - Feb 2019

+46.8%

ESL acquisition announced MTG ‘B’
170,0 July 2015

150,0

+31.1%

Euro Stoxx Tech
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Becoming a pure play in digital entertainment
Listing NENT Group in March 28, 2019

N nordic

entertainment group
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Pure play in digital entertainment Leading Nordic entertainment provider

0 Comprising Esports (ESL & DreamHack), Gaming c Comprising Nordic Entertainment and Studios

(InnoGames & Kongregate) andiothenglobal digital assets Class A & B Share will be distributed to MTG shareholders

Class A & B Shares will remain listed on Nasdaq Stockholm and listed on Nasdaq Stockholm

Strong strategic rationale
. Shapingthe future of their respective industries
. Improved focus and agility to capitalise on growth opportunities, driving shareholder value

. Distinct investment cases with clear financial profiles and capital structures
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Our “Build-and-Buy” operating model

Set up to build the future of entertainment
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(’@) “Strategic Operating Hold Co”
—— Build-and-buy ———
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Operating company Combination of operating and investment company

Build

Investment company

Value-creation through active-owner framework,
operational support and "Buy and Build” approach

Long-term owners with flexibility in value
realization and timing




Operating with a global footprint and network
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Operating in key areas

* MTG presence on 5 continents and
offices located in key areas

San FranC|sc

)
I{ONGRE GﬁTE

* VC and M&A activities managed from
Stockholm and SF, staying close to
global gaming and tech epicentres

@eEsL *  Media rights & sponsorship sales

— | Berlin teams located in New York, Los
Cologne n.';'ﬁnﬂ v Angeles and Cologne
' M Off' ESPORTS VERTURES . y
° ice Munich — /
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Combining industry knowledge & investment

experience to optimize portfolio success

MTG HoldCo Management Team

£0000 B

Executives with rich experience of buying,
building and leading companies

MTG Portfolio CEOs

ATOLEM

Entrepreneurs and industry experts with
deep operating expertise

The #1
Preferred Home

for entrepreneurial companies
to accessvalue adding
capabilitiesand world-class

central support to accelerate
development

The portfolio value add
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Capital &
funding

B,

Governance &

Strategy

UA and
management marketing
Publishing Game & IP

development

Operations

& scaling

&

Sales &

partnerships

ey

Audience
network
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The MTG company culture

A true competitive differentiator

Value-driven Can-do Passionate Track d Responsible
culture attitude professionals racKrecor organisation

* Execution

« Bold. smart. fun * Thirty years of + Loveto . Value creation * Acting |
and :angagir’ng constant challenge and respons.|b y and
innovation create together * Entrepreneurial embracing
approach diversity




Believing in corporate responsibility

Benchmark as conducted by CR consultancy Ethos International

Sustainability score
Range 0 — 22

20

10

% disclosure

Companies (A-M) included in benchmark:

Activision, EA, G5, IAC, LiveNation,
NetEase, Paradox Interactive, Roblox,
Rovio, Taketwo, Tencent, THQ, Zynga

W Sustainability reporting
m Civil society engagement
Sustainability targets and actions

B Governance and policies
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Maintaining a strong CR position in the future

o)

@ Unique market position
* Value creation

% * New market opportunities

* Responsible business partner
Governance
* CRimplementationin all companies
» Strong internal competence

* Continuous ABC and CoC trainings

)

02

Strategy
v * ESG goals and targets
@ * CR roadmap for steady growth

Materiality analysis
* |dentify relevant ESG areas
» Stakeholderdialogues
* Impact analysis
Inventory
* Risk analysis
* Industry benchmark

MO
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Initial portfolio of well-positioned businesses
Global category leaders capitalising on key trends

L Mo/

E5p°rts Gamlng Covering the customer journey —
watch, interact, learn and share
@ ESL i &slnnobames
DREANMHACK

ESEA & H &

T | ’)

s playfull VC Fund mobcrush  # BLITZ

Unique combination of high
profitable growth in gaming and
mega hit potentialin esports

VC fund provides platform for
further M&A and identifies new
market opportunities

“ &b, metaverse ,‘APPO""W"‘ nomadic  JoZroom  FHLLEY g

Pnoenix Labs
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Delivering high growth in our esports

Esports vertical revenue 2018
vs. year of entry

assets since acquisition

4.7x || 20%

of market

O&O revenue 2018 vs. year of Market share based on
entry Newzoo market numbers 2018




Gaming vertical revenue 2018
vs. year of entry

...and in our gaming assets

+37%

InnoGames revenue mobile
growth 2018 YoY

2018

Best year ever

InnoGames financial results,
with 12 years of consecutive
profitable revenue growth




Overall, a strong value creation story

Majority owned Revenue growth of assets since EBITDA increase of assets since
portfolio companies year of entry year of entry

L) ESL

Slnnobames

KONGREGATE FY revenue at FY2018 FY EBITDA at FY2018

year of entry year of entry

Note: EBITDA at Entry Year vs 2018 (each at yearly reported currency rates)
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Creating a diversified high growth and

profitable portfolio

MTG Portfolio Approach

66

* @ For MTG, esports and gaming is not a
%} hit-driven business

Rising stars Mega hit potentials “
“Promising IPs & teams” (M&A, VC)

\'®;
ve) “Focus to operate and develop an optimized portfolio

with a strong profit-driving core, adding capabilities to
accelerate and increase chances of developing mega

‘K hit companies”
% (%)
¢

Capabilities access Profitable core
SUEEEB GIE LIS “lglimeinssl e “Well balanced capital allocation policy to drive

(M&A, VC) (M&A)

revenues and profitability”




—— Strategic value creation in highly dynamic markets ——
Build-and-buy operating model

e Continued focus on
profitable and sustainable
organic growth

e Acquisitive grO\.Nth.
W through consolidation

e Scaling key verticals

e Constant product g e Clearinvestment strategy
innovation BP'Id : ' BUY with well defined
L ) Drive performance in Drive growth via investment criteria
e Maintain operational isti t trategici t t .
excellence existing assets SEHEE]G MM o New initiatives: strong

own |IP based models

Strategic Resources Allocation

e Ability to efficiently allocate capital and people
e Flexibility in when to realise returns and reinvest

e Open architectureto onboard strategic partners
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Closing remarks



Esports

Organic growth story

Operational excellence to drive sustainable
growth

Strategic focus of O&O

Improve brand and media partner
monetization

Expand partnership with core publishers

Key objectives to drive future returns

Gaming

Strong foundation with InnoGames and
Kongregate

Continue development of strong new IP

Acquisitive growth story, looking to
consolidate mid market targets

VC fund to provide access to future M&A
targets

Cement group central gaming hub




Esports enthusiasts and revenue 2017

(million, USDm)

250

200
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B Annual viewers (millions) Il Revenue (MUSD)

NFL

7777777777

~ 10,000

~ 5,000

335

2017

165

2018E

436

193

2019E

B Occasional viewers [l Esports enthusiasts

Esports - undermonetised industry with strong
upside in both B2B and B2C

Global esports viewers 2017 — 2021
(millions, CAGR)

499

222

2020E

557

250

2021E

Source: Goldman Sachs Esport Report, Newzoo Global Esports Report
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Gaming - growth from investing in development
of key IPs, companies and services

Multiple lifetime revenue hits in strategy and simulation genres for both browser and mobile

QECWE  CREPOLIS  JRSNIRSE

Strategy MMO Strategy MMO City Building Strategy Fantasy City Builder
Launched 2003 Launched 2010 Launched 2012 Launched 2015
Lifetime revenues — €100M+ Lifetime revenues — €100M+ Lifetime revenues — €400M+ Lifetime revenues — €70M+
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The world’s
leading esports
company with
category brand

leaders

This is just the beginning...

Proven gaming

concepts with

multi-platform

development &
publishing
capabilities

Successful record

of acquiring
businesses with
strong growth
potential

VC fund to
provide access to
future M&A
targets

Committed to
delivering strong
revenue growth
and attractive
margins
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