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SHAPING THE FUTURE OF ENTERTAINMENT  

 
Jørgen  Madsen Lindemann  
PRESIDENT & CEO  
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CEO SINCE SEPTEMBER 2012  

JOINED MTG IN 1994  

Born 1966 

Appointed as President and CEO in September 2012 

Executive Vice President of the Groupôs Nordic Broadcasting 

operations from October 2011 

Responsible for Czech operations between 2008 and 2011,  

and Hungarian operations between 2010 and 2011  

CEO of MTG Denmark from 2002 to 2012 

Also previously Head of Viasat Sport 

Member of the Board of Directors of CTC Media 

Favourite app: Navionics Sea Map 

Best lap: Beating my predecessor and current CFO in a sailing race 
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SHAPING THE FUTURE OF ENTERTAINMENT  

Customer 
Focused 

Digital 

Local 

Relevant 
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BY CREATING AN ENTERTAINMENT GROUP  

FOR THE FUTURE  

 

1987  
2013  
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A TRACK RECORD  

OF CONSTANT INNOVATION  

1987 1991 2001 2005 2009 2011 2012 

Launch of first 

Scandinavian  

free-TV channel 

Viasat is first in  

the Nordics to  

launch satellite  

payïTV platform 

Viasat 1st in Europe to 

switch off analogue 

distribution of premium 

channels after switch  to 

digital satellite platform 

Viasat launches  

PVR recordable STB 

Catch-up services 

introduced in 

Scandinavia 

Viaplay launched  

in the Nordics 

Like.tv launched  

in Sweden 

1987 

Sweden, Norway & Denmark 

2000 

Hungary 

2006 

Slovenia 

1996 

Estonia & Finland 

2001 

Russia 

2008 

Bulgaria 

1997 

Lithuania 

2003 

CIS countries 

2008 

Ukraine 

1998 

Latvia 

2005 

Czech Republic 
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OUR 60 CHANNELS ARE NOW AVAILABLE  

IN 36 COUNTRIES SPANNING  

4 CONTINENTS  

 

A TRACK RECORD  

OF EXPORTING THE BUSINESS MODEL  

2008 

Ghana 

2013 

Tanzania 
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OUR CONTENT REACHES MORE THAN  
100 MILLION PEOPLE  

THROUGH OUR ON AND OFFLINE FREE-TV AND PAYïTV 
SERVICES IN 36 COUNTRIES  

WE HAVE SCALE REACH  
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THE MARKETS WE ARE PRESENT IN HAVE A TOTAL 

COMBINED ANNUAL TV ADVERTISING SPEND OF  
2.7 BILLION DOLLARS  AND PAYïTV SUBSCRIPTION 

SPEND OF ALMOST 12.5 BILLION DOLLARS!  

IN A SCALE MARKET PLACE  



 Sales CAGR = 10% 
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GENERATING 10 YEARS OF GROWTH  

IN SALES & PROFITS  

SALES EBIT 

SEK 13.3 BILLION 

2013 2002 

 EBIT CAGR = 24% 

SEK 2.1 BILLION 

2013 2002 
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AND A WEL L - BALANCED GROUP  

MTG REVENUE SPLIT ð BY SOURCE (2012) REVENUE SPLIT ð BY SEGMENT (2012) 

25% 

41% 

34% 

Emerging MarketsPay-TV Nordic Free-TV Scandinavia

42% 

49% 

9% 

Advertising Subscription Other



11  

ALL OF THIS ENABLED BY A UNIQUE CULTURE  

& COMMUNITY OF NOMADIC CONTRARIANS  

  

Decentralised 
and fast 
moving 

Entrepreneurial 
Passionate and 

Innovative 

Taking pride  
in what we do  
and seizing 
opportunities 

Focusing on  
the customer & 
challenging the 

status quo 
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CONSUMER BEHAVIOUR HAS NOW CHANGED 

FUNDAMENTALLY AND FOREVER  

Source: Cisco VNI Report 
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GLOBAL CONSUMER INTERNET TRAFFIC 

Western Europe Central & Eastern Europe Middle East & Africa

17% CAGR (12-17) 

22% CAGR (12-17) 

43% CAGR (12-17) 


